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blog.hootsuite.com/social-media-algorithm/



Making Instagram and Facebook 
Cornerstones of Your Social Media Strategy

• Track statistics on the same dashboard

• Exposure to a wide, overlapping audience

• Easily tailor the same content to each platform

• Cross-post content





• 3.05 billion monthly active users

• 2.9 billion daily users

• 3rd most downloaded app in the world

• 2 billion monthly active users
• 500 million daily users
• 2nd most downloaded app in the world

Who’s on Instagram and Facebook?

Source: backlinko.com







Tips for Successful, Engaging Posts on Facebook

• Keep posts concise - 80 characters is ideal
• Images or videos perform better than text or link posts
• Offer behind-the-scenes glimpses of your collections
• Highlight interesting facts or stories
• Showcase your staff and volunteers
• Encourage user-generated content
• Invite followers to share their experiences or memories
• Use hashtags to connect your posts with trending topics

Key stats

.064% median engagement rate across all industries
Facebook ads have a .9% average click-through rate

Source: sproutsocial.com













Tips for Successful, Engaging Posts on Instagram

• Great imagery
• Share behind-the-scenes glimpses of your collections
• Highlight objects with interesting stories
• Showcase your staff and volunteers
• Use hashtags to connect your posts with trending topics
• Direct users to relevant links in your profile

Key engagement stats

• .067% median engagement rate across all industries
• Instagram ads have a .22% average click-through rate

Source: smartinsights.com

















blog.hubspot.com/marketing/facebook-paid-ad-checklist
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